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A1. QUANTITATIVE RESULTS OF QUESTIONNAIRES (SCORING)

I Farm structure in your country

II Knowledge and financial needs

III Farm financing training in your country

SPAIN ITALY SWEDEN CZECH R. GERMANY BELGIUM TOTAL

-- -- -- -- -- --
II.1 Farmers have good knowledge of the available financing instruments and their characteris�cs                  2,57                    2,33                    2,00                    3,33                    1,00                3,00          2,27   
II.2 Farmers make decisions based on financing aspects                  2,14                    2,56                    4,00                    4,00                    2,00                4,50          2,83   
II.3 Farmers know who can advise them in terms of financing                  2,86                    2,89                    4,00                    3,67                    2,00                4,00          3,03   
II.4 Farmers consider subsidies to be the preferred form of financing                  3,00                    4,11                    2,00                    3,67                    2,00                2,50          3,07   
II.5 Farmers have good predisposi�on to use tradi�onal forms of financing                  3,57                    4,11                    5,00                    4,00                    5,00                4,00          4,23   
II.6 Farmers believe that financing op�ons are well adapted to their needs                  2,86                    2,78                    2,00                    2,33                    3,00                3,00          2,70   
II.7 There are new holdings and forms of financing related to agriculture                  3,29                    2,78                    2,00                    2,67                    4,00                4,00          3,07   
II.8 Farmers consider it easy to access third-party financing                  2,43                    2,00                    2,00                    3,00                    3,00                2,50          2,40   
II.9 Farmers have good predisposi�on to use innova�ve forms of financing                  2,43                    2,44                    2,00                    3,00                    5,00                2,50          2,87   

                 2,79                    2,89                    2,78                    3,30                    3,00                3,33          2,94   

SPAIN ITALY SWEDEN CZECH R. GERMANY BELGIUM TOTAL

-- -- -- -- -- --
III.1 There is sufficient financial training in agricultural training programs                  2,00                    2,33                    2,00                    3,33                    1,00                2,00          2,07   
III.2 The financial training is aimed primarily at the acquisi�on of subsidies                  3,71                    3,78                    2,00                    4,00                    4,00                4,00          3,60   
III.3 Training helps to evaluate investments                  3,86                    4,00                    4,00                    2,67                    3,00                4,50          3,70   
III.4 Training helps to plan and manage the cash-flow                  3,57                    3,78                    3,00                    2,67                    3,00                4,50          3,43   
III.5 Training helps to raise a business plan and communicate it                  4,00                    4,00                    4,00                    2,67                    2,00                4,50          3,57   
III.6 Training helps to generate coverage that ensures returns                  4,00                    3,78                    2,00                    2,67                    3,00                4,50          3,40   
III.7 Training helps to use financial management tools                  4,00                    3,89                    2,00                    3,33                    2,00                4,50          3,33   
III.8 Training helps to generate and use indicators and ra�os for financial management                  4,00                    3,56                    3,00                    3,33                    1,00                4,50          3,20   

                 3,64                    3,64                    2,75                    3,08                    2,38                4,13          3,29   

SPAIN ITALY SWEDEN CZECH R. GERMANY BELGIUM TOTAL

-- -- -- -- -- --
I.1 Farmers believe that their farms are sustainable from an economic point of view                  2,86                    3,78                    4,00                    3,67                    4,00                3,00          3,57   
I.2 Farmers are sa�sfied with the prices of their products in the market                  1,29                    1,89                    1,00                    2,00                    2,00                1,50          1,63   
I.3 Farmers believe they have an op�mized cost structure                  3,14                    3,78                    3,00                    2,67                    2,00                3,00          3,07   
I.4 Farmers have no problem guaranteeing payment of their inputs                  2,43                    2,56                    2,00                    2,67                    2,00                1,50          2,30   
I.5 Farmers believe they are prepared for future challenges                  2,86                    3,11                    2,00                    2,67                    3,00                2,50          2,80   
I.6 Farmers believe they can withstand economic pressure without out-farm funding                  2,00                    2,50                    2,00                    2,00                    4,00                2,00          2,48   
I.7 Farmers believe that in the future they will need access to more out-farm funding                  3,14                    4,00                    2,00                    3,00                    3,00                3,00          3,20   
I.8 Farmers believe they have good financial planning                  3,00                    3,00                    3,00                    3,33                    3,00                3,50          3,07   
I.9 Farmers believe they know how to evaluate investments and their impact on their farm                  2,86                    3,78                    4,00                    4,00                    2,00                3,00          3,27   

I.10 Farmers consider all possible risks of their business covered                  2,71                    2,89                    2,00                    3,67                    2,00                2,00          2,60   
                 2,63                    3,13                    2,50                    2,97                    2,70                2,50          2,80   
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A2. QUANTITATIVE RESULTS OF QUESTIONNAIRES (GRAPHS)

I Farm structure in your country
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Farmers believe that their farms are
sustainable from an economic point of view

Farmers are sa�sfied with the prices of their
products in the market

Farmers believe they have an op�mized cost
structure

Farmers have no problem guaranteeing
payment of their inputs

Farmers believe they are prepared for
future challenges

Farmers believe they can withstand
economic pressure without out-farm

funding

Farmers believe that in the future they will
need access to more out-farm funding

Farmers believe they have good financial
planning

Farmers believe they know how to evaluate
investments and their impact on their farm

Farmers consider all possible risks of their
business covered

TOTAL BELGIUM GERMANY CZECH R. SWEDEN ITALY SPAIN
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A2. QUANTITATIVE RESULTS OF QUESTIONNAIRES (GRAPHS)

II Knowledge and financial needs
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Farmers have good knowledge of the
available financing instruments and their

characteris�cs

Farmers make decisions based on
financing aspects

Farmers know who can advise them in
terms of financing

Farmers consider subsidies to be the
preferred form of financing

Farmers have good predisposi�on to use
tradi�onal forms of financing

Farmers believe that financing op�ons
are well adapted to their needs

There are new holdings and forms of
financing related to agriculture

Farmers consider it easy to access third-
party financing

Farmers have good predisposi�on to use
innova�ve forms of financing

TOTAL BELGIUM GERMANY CZECH R. SWEDEN ITALY SPAIN
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A2. QUANTITATIVE RESULTS OF QUESTIONNAIRES (GRAPHS)

III Farm financing training in your country
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There is sufficient financial training in
agricultural training programs

The financial training is aimed primarily at
the acquisi�on of subsidies

Training helps to evaluate investments

Training helps to plan and manage the cash-
flow

Training helps to raise a business plan and
communicate it

Training helps to generate coverage that
ensures returns

Training helps to use financial management
tools

Training helps to generate and use indicators
and ra�os for financial management

TOTAL BELGIUM GERMANY CZECH R. SWEDEN ITALY SPAIN
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A3. PRODUCTS CATALOGUE EVALUATION: EUROPEAN AND NATIONAL SUBSIDIES 

I European and National Subsidies

BELGIUM GERMANY SWEDEN CZECH REP. ITALY SPAIN SUM AVG

EU Level: CAP Direct Payments
I.1 Basic Payment 3 3 3 3 3 3 18 3
I.2 Greening 3 3 2 3 2 3 16 2,67
I.3 Young Farmers 3 3 3 3 3 2 17 2,83
I.4 Small Farms 1 2 1 0 3 2 9 1,5
I.5 Mountains and less-favoured Area 0 2 2 3 3 2 12 2
I.6 Agri-environmental 2 2 2 3 3 1 13 2,17
I.7 Natura 2000 1 2 2 2 2 1 10 1,67
I.8 Afforesta�on 1 1 1 0 2 1 6 1

Crop conversion 1 1 1 0 3 1 7 1,167
I.9 Others… 0

EU Level: Rural Development 0
I.10 Moderniza�on 3 2 2 3 3 2 15 2,5
I.11 Set-up for young farmers 3 2 2 2 3 2 14 2,33
I.12 Priority farms 1 2 2 0 3 2 10 1,67
I.13 Mul�func�onallity 2 2 2 2 3 1 12 2
I.14 Training and skills adquisi�on 3 1 1 2 3 1 11 1,83
I.15 Others... 0

Na�onal and Regional Level 0
I.16 Machinery Renewal 3 1 1 1 3 1 10 1,67
I.17 Crop conversion 1 1 1 0 3 1 7 1,17
I.18 Disaster funds 1 1 1 1 2 1 7 1,17
I.19 Early re�rement 0 1 1 0 2 1 5 0,83
I.20 Support business set-up 2 2 1 1 2 2 10 1,67
I.21 Coopera�ves support 2 2 1 1 2 2 10 1,67
I.22 Efficiency in use of resources 1 2 1 1 2 1 8 1,33
I.23 Agricultural Diesel Tax Refund 3 3 2 2 1 1 12 2
I.24 Irriga�on investments 0 1 1 1 2 1 6 1
I.25 Others... 0

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)
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A4. PRODUCTS CATALOGUE EVALUATION: TRADITIONAL OR ADAPTED FUNDING PRODUCTS FOR FARMING 

II Tradiotional or adapted funding products

BELGIUM GERMANY SWEDEN CZECH REP. ITALY SPAIN SUM AVG

Public Funding
II.1 Direct funding 1 3 2 0 1 2 9 1,5
II.2 Public guarantees 1 1 2 0 1 1 6 1

Private Short Term
II.4 Commercial Credit 3 3 3 2 2 3 16 2,67
II.5 Overdra� 1 3 1 1 2 3 11 1,83
II.6 Credit Line 3 3 2 1 3 3 15 2,5
II.7 Confirming 0 2 1 1 1 1 6 1
II.8 Factoring 1 1 1 0 1 1 5 0,83
II.9 Advanced CAP payments 3 1 1 1 3 2 11 1,83

II.10 Advanced yield payments 2 1 1 1 3 2 10 1,67
II.11 Season/Campaign credit 2 2 1 1 1 2 9 1,5
II.12 Export funding 1 1 1 0 1 1 5 0,83
II.13 Others…

Private Long Term
II.14 Personal Loans 3 3 3 2 3 3 17 2,83
II.15 Mortgages 2 3 3 3 3 3 17 2,83
II.16 Leasing 2 3 3 3 3 1 15 2,5
II.17 Ren�ng 3 3 2 1 3 1 13 2,17
II.18 Others…

Risk Management
II.19 Life-accident Insurance 3 3 3 2 3 2 16 2,67
II.20 Health insurance 3 2 3 3 3 1 15 2,5
II.21 Civil Liavility insurance 3 1 2 1 3 1 11 1,83
II.22 Farm Insurance 1 3 3 2 3 2 14 2,33
II.23 Agricultural insurance 1 3 3 2 2 2 13 2,17
II.24 Others…

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)
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A5. PRODUCTS CATALOGUE EVALUATION: INNOVATIVE AND ALTERNATIVE WAYS OF FUNDING

III Innovative and Alternative ways of funding

BELGIUM GERMANY SWEDEN CZECH REP. ITALY SPAIN SUM AVG

III.1 Coopera�ve 2 3 2 2 3 3 15 2,5
III.2 Investment Partnership 1 1 1 1 2 2 8 1,33
III.3 Associa�ve purchases 1 1 1 1 2 2 8 1,33
III.4 Lease of land 1 3 3 3 3 1 14 2,33
III.5 Silent par�cipa�on 1 2 2 1 2 2 10 1,67
III.6 Crowdfunding 1 1 1 1 1 0 5 0,83
III.7 Crowdlending 1 1 1 1 1 0 5 0,83
III.8 Venture Capital 0 1 1 1 1 1 5 0,83
III.9 Business Angel 0 1 1 1 1 1 5 0,83

III.10 Investment Funds 2 1 1 0 1 1 6 1
III.11 Debt issuance 0 1 1 0 1 1 4 0,67
III.12 Green financing 1 1 1 1 1 1 6 1
III.13 Solidarity based agriculture 2 1 1 1 1 1 7 1,17
III.14 Farms under non-profit sponsorship 1 1 1 0 1 0 4 0,67
III.15 Payable accounts 0 1 1 1 1 0 4 0,67
III.16 Funding Guarantees 0 1 1 0 1 0 3 0,5

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)
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A6. PRODUCTS CATALOGUE EVALUATION: GRAPHICS (AVERAGE FOR ALL PARTNERS COUNTRIES)

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)

I European and National Subsidies
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A6. PRODUCTS CATALOGUE EVALUATION: GRAPHICS (AVERAGE FOR ALL PARTNERS COUNTRIES)

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)

II Tradiotional or adapted products
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A6. PRODUCTS CATALOGUE EVALUATION: GRAPHICS (AVERAGE FOR ALL PARTNERS COUNTRIES)

(Score: 0-no existence, 1-low use, 2-medium use, 3-common use)

III Innovative and Alternative funding
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A7. ADDITIONAL COST-REVENUES: INDICATORS BY MEMBER STATE


